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One of the main directions of the analysis of business combinations, are the motives behind them - the reasons 
that incite the participants in a transaction to implement integration processes. To a great extent, the motives for doing 
business combinations are behind the premium paid for many of the acquisitions that lead to the emergence of the 
accounting category "goodwill". The purpose of this article is to clarify the main groups of motives that underlie 
acquisitions and the relationship of these motives to the accounting treatment of business combinations. We suggest that 
not always the motives initially underpinned by the business combination can be metrified after the transaction and this 
makes them practically very difficult to assess. That is important in the implementation of accounting impairment of 
goodwill recognized as a result of business combinations. 
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